
Since becoming Barbados’ first female prime 
minister in 2018, Mia Mottley has led this 
outward-facing Caribbean nation through 

a period of economic transformation, emerging 
as a global standard-bearer for climate justice. 

With landmark legislation like the Econom-
ic Recovery and Transformation (BERT) Plan, 
Mottley has helped enhance the country’s fiscal 
stability and unlock the potential of industries 
such as renewables. BERT has helped Barbados 
achieve more sustainable and inclusive growth, 

with the economy expanding by 4% in 2024 and 
similar estimations for 2025. 

“Our macroeconomic performance has been 
strong, with economic activity surpassing 
pre-pandemic levels,” Mottley says. 

Resilience is at the heart of Mottley’s vision 

for Barbados’ economic future—resilience to 
external shocks, to natural disasters, and above 
all, resilience to climate change. 

At a volatile time for global trade, Mottley is 
forging new ties with Barbados’ neighbors in the 
Caribbean and is strengthening what she calls “the 
decades-long friendship” between the U.S. and Bar-
bados. In a meeting this year with Secretary of State 
Marco Rubio, Mottley called for greater cooperation 
between the U.S. and Barbados in areas ranging from 
defense and security to trade, tourism, and energy. 

Recognizing that climate change requires a 
global response, Mottley is also leading efforts 
to reform international climate finance. In 2022, 
Mottley launched the Bridgetown Initiative. 
Named after the island’s capital, the plan aims 
to mobilize trillions of dollars from rich nations 
to support developing countries most at risk from 
climate change. The program has been instru-
mental in allowing governments to suspend debt 
repayments in the event of a natural disaster. 

Leading from the front, this year Barbados is 
set to become the first country to use an inno-
vative “debt-for-resilience” facility, which will 
enable developing nations to channel money away 
from debt repayments and into climate resilience 
and adaptation projects. 

“We are changing the rules of the game, 
shock-proofing our economies, and dramatically 
increasing the financing for sustainable devel-
opment goals and climate action,” Mottley says. 

Mottley’s climate leadership has turned her 
into a prominent figure on the world stage, and the 
Barbados Prime Minister is now seen as a major 
contender for the post of UN Secretary General. 
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Under the leadership of Prime 
Minister Mia Mottley, Barbados, 
one of the largest economies 
in the Eastern Caribbean and 
home to nearly 300,000 people, 
is enjoying rapid and inclusive 
economic growth while spear-
heading initiatives to reform 
international climate finance.

Mia Amor Mottley
Prime Minister of Barbados

“Our macroeconomic 
performance has been 
strong, with economic 
activity surpassing pre-

pandemic levels.”

B A R B A D O S

Barbados is boosting airlift, cruise capac-

ity, and incentives for investors. Minister 

of Tourism and International Transport 

Ian Gooding-Edghill outlines the island’s 

tourism growth strategy. 

 

Q: What initiatives has your ministry im-

plemented to ensure growth in the tourism 

industry? 

The most strategic decision we made was 

to go to the market to increase airlift. As a 

result of that increase, we have been able to 

drive growth to Barbados, both in arrivals and 

visitor spending. When we met with airlines, 

they were very receptive. As a result, we have 

increased the number of visitors traveling to 

Barbados. That is a very significant accom-

plishment for us. 

Q: How would you like Barbados to be per-

ceived by U.S. visitors? 

We want to be perceived as a very warm, 

welcoming, and friendly destination—one 

that is rich in heritage, where you can come 

to relax and enjoy yourself. We maintain the 

quality of service and ensure that we offer all 

the products and attractions visitors might 

need while on vacation. 

Q: What advantages does Barbados’ tour-

ism sector offer investors? 

From a historical perspective, when you come 

to Barbados and invest, you get a good rate of 

return. We also offer a number of incentives 

that support not only product improvement 

but also new investment in the country. For 

any prospective American investor, you can 

be assured that our incentives regime sup-

ports not only a viable investment but also a 

highly profitable one. 

Q: What is your outlook for growth in tour-

ism from the U.S.? 

We have a new airlift into the United States 

through Delta, and we also added a new route 

out of Philadelphia with American Airlines. 

Both have contributed to the growth we are 

now seeing. Thanks to Delta’s expansion, we 

have been able to bring in even more passen-

gers. That has directly helped us drive more 

visitors to local properties. 

We have also benefited from additional flights 

from both British Airways and Virgin Atlantic. 

BA has been serving Barbados for over 70 

years, and Virgin for more than 25. 

Q: How are you upgrading the port to han-

dle more cruise traffic? 

We have been able to increase the number of 

cruise calls to Barbados by constructing a new 

berth: the Berth 6 Project. With this addition, 

we can reduce cruise congestion and provide 

another safe docking space, ultimately bring-

ing more tourists to the island. There is a port 

master plan, and we are actively expanding 

the port in stages. It’s a significant investment.

I N D U S T R Y  V I E W P O I N T

“When you come to Bar-
bados and invest, you get 
a good rate of return.”
G.P. Ian Gooding-Edghill
Minister of Tourism and 
International Transport.

Ever since George Washington came to 
Barbados as a young man, the island has 
exercised an enduring spell on American 

visitors. Just a short flight from the U.S., it offers 
breathtaking beaches, rich heritage, a diverse and 
welcoming culture, and some of the finest cuisine 
in the Caribbean.  

When the government of Prime Minister Mia 
Mottley prioritized expanding the number of air 
routes from the U.S., American travelers did not 
hesitate to seize the opportunity. In 2024, U.S. 
arrivals to Barbados surged by 29% to nearly 
230,000—an influx that saw the U.S. overtake 
the U.K. as the island’s leading source of tourists.  

To manage these growing numbers, the coun-
try is making significant investments across its 
transportation and tourism industries.  

At Grantley Adams International Airport, a 
$300 million expansion program is underway that 
will increase capacity and allow Barbados to add 
flights and welcome new travelers from around the 
world. “We have been successful in getting more 
visitors from the U.S.,” Tourism and International 
Transport Minister Ian Gooding-Edghill says. 
“We are now going after key emerging markets. 
That will be a major source of additional growth.”  

Meanwhile, the country’s seaport is increasing 
its capacity to allow more cruise ships to dock. 
Plans are afoot for even more ambitious expan-
sion in the future, Gooding-Edghill says. 

Major investments are also underway in ecot-
ourism, training, heritage preservation, and niche 
tourism products such as health and wellness. 
And with the continuation of the Welcome Stamp 
Visa Program, enabling remote workers to base 
themselves in Barbados for a period of 12 months, 
the island has never been more accessible, offer-
ing a paradise getaway on America’s doorstep.

America’s go-to getaway 

Barbados has become the destination of choice for discerning American 
travelers looking to relax, explore, and recharge in style.
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T O U R I S M  A N D  I N T E R N A T I O N A L  T R A N S P O R T

Investing in island growth 
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Q: What is your strategic vision for GAIA? 

My vision has been one of evolution. Much of 

what I envisioned, starting out as CEO, was very 

fluid. I had to keep pivoting—adjusting my goals 

and objectives as a leader. In the three years 

following COVID, we faced natural disasters: 

a volcanic eruption, which the region had not 

experienced in over 40 years, and then our first 

hurricane in over 60 years. A series of events, 

one after the next, continued to shape and re-

shape that vision. 

At the core of that evolving vision was our com-

mitment to service—enhancing the customer 

experience as a service provider and ensuring 

all stakeholders, both internal and external, felt 

informed and had a sense of belonging. It has not 

been an easy road, but the goal was not just to 

recover—it was to rise, adapt, and move forward.  

Q: How do you aim to shape the perception of 

GAIA among American investors, partners, 

and travelers? 

Notwithstanding our size as a small country, our 

airport has a significant footprint, and the mag-

nitude of our operations often surprises people. 

What they first see is a small country punching 

above its weight. There are few airports in the 

region with the operational capabilities and char-

acteristics we have. For example, we have the 

capacity to handle Code F aircraft, including 

the A380. I do not think any other airport in the 

region has achieved that—some are striving 

toward it, but we have already done it. We cur-

rently have 23 parking positions, which makes 

it an expensive facility.  

Our success has, in some ways, become our 

Achilles heel. American travelers have recently 

surpassed Europeans, who were previously our 

number one market. With the rise in American 

flights and passenger arrivals, we have outgrown 

the facility operationally during peak periods.  

During our winter periods, for instance, we 

handled close to 90% of our daily traffic within 

a three-to-four-hour window. That is one of the 

challenges we are planning to address in our 

expansion—accommodating that concentrated 

demand. 

Q: How do passenger capacity and cargo 

infrastructure support your vision for GAIA 

as a regional leader? 

Cargo, for me, is significant. In recent discus-

sions with the chairman of our Board of Direc-

tors, I indicated the need to modernize and de-

velop a purpose-built facility to truly capitalize 

on what cargo can offer.  

For instance, the World Food Program recently 

opened their new cargo and logistics hub here. 

It was a strategic decision to choose Barbados. 

Logistically and operationally, it makes sense—

just as it does for many other cargo entities and 

airlines that utilize our airport. Today, we import 

almost everything—so cargo remains essential. 

In terms of passengers, when the airport had its 

last major redevelopment in the early 2000s, it 

was designed to handle 1,600 passengers per 

hour, both inbound and outbound. But there are 

times now when we have peaked at 2,800 to 

3,000 passengers per hour—almost double our 

original capacity. That is one of the main reasons 

we are planning a major infrastructure devel-

opment program in the current financial year. 

Q: What measures are you taking to manage 

the expansion of the airport’s arrival zone? 

Thankfully, we have been here before—we have 

undergone expansion whilst continuing opera-

tions. Most airports around the world are always 

in some phase of expansion or development.  

The expansion is planned to be phased and 

modular to help mitigate challenges. We have 

already started our stakeholder engagement 

process to inform people of what may or may 

not be happening, and how we plan to facilitate 

operations during that time.  

As we get closer to finalizing the designs and 

project plans, we will return to both internal and 

external stakeholders to walk them through the 

day-to-day steps. But based on what we have 

envisioned, and the expectations tied to the final 

product, I think most people will agree that it will 

be worth it in the end. 

Q: What operational upgrades are included 

in the expansion plans? 

We are looking to expand our current internal 

footprint by roughly 60,000 square feet. That 

expansion would include both passenger holding 

areas and commercial spaces. 

There is also a plan to install four jet bridges. 

That is an initiative we have planned for in the 

past, but for various reasons, we were not able 

to follow through before. Now that’s firmly part 

of the plan. 

On a broader level, we are also looking at remod-

eling the passenger screening areas—to increase 

both the capacity and the physical footprint 

of that space. Additionally, our baggage han-

dling system will transition to a more modern 

inline system, which will significantly boost our 

throughput and allow us to better manage higher 

peaks and overall passenger volumes. 

Q: What makes Barbados such an attractive 

destination for U.S. investors?  

Why are we attractive? We are the gem of the 

Caribbean. Our passenger demographic is di-

verse; there is something for everyone. That in-

cludes high-value, high-net-worth individuals, as 

well as the leisure and niche market segments. 

Barbados truly offers something for all travelers.  

Beyond our beautiful beaches and friendly peo-

ple, from an investment point of view, we also 

stand out. Looking at global markets, we have 

a very stable economic platform. It is extremely 

stable, supported by strong leadership.  

Barbados offers real value for money. Some may 

say we are expensive, but when you invest here, 

you are guaranteed a return. And that is reflected 

in the consistent growth we have seen in our 

passenger numbers and overall performance. 

Q: How have your past roles shaped your 

experience as CEO? 

I think we all sit and plan our careers, and strategi-

cally, I had absolutely no idea I would end up in the 

role of CEO. But I can say that every single role I 

have held along the way has prepared me for this. 

For instance, although I am a trained engineer in 

various subsets of engineering, I started in avia-

tion as an air traffic controller—one of the most 

stressful jobs you can imagine. The beauty of 

that role is it forces you to be a decision-maker. 

You have to think on your feet and make quick, 

confident decisions. 

Having experience as an airport operator, an avi-

ator, and even some time on the regulatory side 

gave me the balance to navigate both operational 

and oversight worlds effectively. 

Q: What is your final message to inspire U.S. 

readers to visit? 

We have a Concorde aircraft, which once served 

both the U.S. and the U.K., and, briefly, France, 

here in Barbados, and has been here since the 

early 2000s. It recently celebrated its 20th anni-

versary on the island. I made a strategic decision, 

with the support of my Board and management 

team, to reopen the facility—not just for aviation 

enthusiasts but also as a response to the severe 

lack of capacity we were facing at the time. I believe 

that was a major and strategic move in line with the 

broader vision I have been working to implement. 

The Concorde Experience is alive. It is there for 

the public to enjoy. It is an iconic piece of aviation 

history, and if you are a true aviation professional 

or enthusiast, it is something that will genuinely 

interest and intrigue you.

Located on Barbados’ southeastern coast, 
GAIA is the island’s sole airport and an avi-
ation hub for the wider Eastern Caribbean 

region. Its origins date back to a grass landing 
strip used by the Dutch Royal Company in 1939, 
and the airport has been evolving and expanding 
ever since. Today, GAIA boasts an 11,000-foot 
runway and handles up to 3,000 passengers an 
hour at peak times, with daily flights to London, 
Toronto, New York, Miami, and a host of neigh-
boring Caribbean countries. 

Growth in passenger numbers has defined 
GAIA’s development in recent years. In 2024, the 
airport saw 2.3 million total passengers, making 
headlines in December when a record-breaking 
8,000 visitors traveled to Barbados in a single 
day. These successes have brought numerous 
accolades, including the “Airport Leader of the 
Future” award given to the director of operations, 
Piétrick Voyer, in December 2024. 

These figures underscore why infrastructure 
upgrades are at the top of the agenda for GAIA’s 
CEO, Hadley Bourne. Since Bourne’s appointment 
in 2020, the airport has embarked on an ambi-
tious expansion program across its facilities, in-
cluding passenger holding areas and commercial 
spaces. Under the redevelopment plans, GAIA’s 
terminal will grow by 60,000 square feet, four 
jet bridges will be added, screening areas will 
be modernized, and the baggage system over-
hauled. The new layout will significantly boost 
both throughput and capacity while maintaining 
operational efficiency during peak travel periods. 

This evolution is playing out within a broader 
$300 million public-private partnership model 
aimed at attracting international investment. 
For U.S. investors in particular, the appeal is 
multi-layered. Barbados offers a politically sta-
ble environment with a robust regulatory land-
scape and strong track record in delivering value 
for investors. Equally, the airport’s high-traffic, 
high-value demographic—ranging from leisure 
tourists to high-net-worth individuals—encour-
ages reliable returns. 

Underpinning this appeal is the surging pop-
ularity of Barbados as a destination for tourists 

from the United States. “American travelers have 
recently surpassed Europeans, who were previ-
ously our number one market,” Bourne said. More 
than 228,000 U.S. tourists visited Barbados in 
2024, representing year-on-year growth of 29%—
the largest among all stay-over visitors. “We have 
seen sustained growth in our U.S. markets,” added 
Bourne, “while our European market has main-
tained its significance and strength.” 

However, it is not only Europe and the U.S. 
that are fueling the rise in passenger arrivals. 
Emerging regional connections are beginning to 
reshape the landscape of Caribbean aviation. “We 
are now seeing increased activity from Central 
and South American carriers, and there’s renewed 
growth in that market,” Bourne said. “Over the 
last 12 to 18 months, we have seen the return of 
Copa Airlines from Latin America, and that route 
has been very steady and is performing well. We 
also have Conviasa operating out of Venezuela, as 
well as service from the Suriname area.” These 
routes are helping to diversify Barbados’ tourism 
base, offering new pathways for inbound travel 
from the south and contributing to a rebound 
in regional travel. In 2024, the island recorded 
14,202 stay-over arrivals from Latin and Central 
America, marking a 19.5% increase from 2023. 

“We are finding that more and more markets are 
developing, which is driving higher peak volumes, 
and that, in turn, is pushing us to expand in order 
to accommodate that demand.” 

In addition to growing passenger capacity, 
Bourne views cargo as an area of equal importance. 
“Beyond the commercial benefits, there are signifi-
cant strategic advantages to cargo,” the CEO said. 
This dual focus is central to GAIA’s ambition of be-
coming a regional transport and logistics hub. Over 
2024, the airport handled almost 10,000 tons of 
cargo, spanning perishables, pharmaceuticals, and 
high-value goods in transit to and from the region. 
These statistics come alongside the government’s 
announcement of the Seaport Industry (Manage-
ment, Operations and Development) Bill—a legis-
lative effort aimed at streamlining port governance 
and reinforcing the island’s role in hemispheric 
trade. Whether by sea or by sky, Barbados remains 
steadfast in its commitment to enhancing its logis-
tics and cargo capabilities. “There is tremendous 
commercial growth derived from it,” said Bourne, 
and the long-term goal is clear: to establish GAIA 
not only as a gateway for tourists but as a pillar for 
regional commerce and connectivity. 

As GAIA continues to evolve, the airport’s fu-
ture owes as much to Bourne’s past experiences 

as his ambition. As well as expanding infrastruc-
ture and capacity, the transformation underway 
is about restoring the spirit of unity that marked 
the CEO’s early days at the airport. “Starting my 
career here in the late ‘90s, there was a strong 
sense of family cohesiveness,” he said. “I wanted 
to bring back that collective, cohesive framework. 
And we have been making significant strides in 
doing so.” In Bourne’s vision, GAIA’s strategic am-
bitions are inseparable from the culture driving 
them, one rooted in a shared purpose and deter-
mination to become a regional leader in aviation. 

Barbados set to soar higher 
Grantley Adams International Airport (GAIA), Barbados’ key aviation hub, is undergoing its most transformative expansion yet. Under CEO Hadley 
Bourne, the airport is evolving from a regional connector into a strategic gateway that is attracting the attention of American investors.  

G R A N T L E Y  A D A M S  I N T E R N A T I O N A L  A I R P O R T

Grantley Adams International Airport (GAIA) is a key hub for Barbados’ 
tourism and logistics sectors. Here, CEO Hadley Bourne discusses his 
vision for GAIA’s evolution, upcoming expansion plans, and what makes 
Barbados such an attractive destination for private investors.   

“Barbados offers real 
value for money. When 
you invest here, you are 
guaranteed a return. ”

Hadley Bourne, 
CEO, Grantley Adams 
International Airport 

I N T E R V I E W
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More than 228,000 U.S. 
tourists visited Barbados in 

2024, representing year-
on-year growth of 29%. 

“There are few airports 
in the region with the 
operational capabili-
ties we have.”

gaia.bb
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Barbados has emerged as one of the fast-
est-growing economies in the Americas. 
With the successful implementation of its 

IMF turnaround program and homegrown Bar-
bados Economic Recovery and Transformation 
(BERT) plan, the island has enjoyed successive 
credit-rating upgrades, becoming a hotspot for 
foreign investment in sectors from financial ser-
vices to renewable energy. 

Boasting advanced connectivity infrastructure, 
Barbados benefits from strong institutions, a sta-
ble economy, competitive tax rates, and a robust 
legal system based on English common law. The 
island is the best-ranked Caribbean country in 
Transparency International’s Corruption Per-
ception Index and ranks fifth in the Americas in 
the Index of Economic Freedom. 

The pro-business administration of Prime Min-
ister Mia Mottley has prioritized upskilling the 
country’s educated, English-speaking workforce 
and enabling new opportunities for investors to 
start and grow businesses. “We have to continue 
to make Barbados fit for the third decade of the 
21st century and beyond,” Mottley says. 

Business environment reforms are at the heart 
of the government’s economic modernization 
plans. “In today’s global landscape, ease of doing 
business is essential,” says Kaye-Anne Greenidge, 
CEO of Invest Barbados. “We aim to enhance Bar-
bados’ competitiveness by streamlining processes 
for both foreign and local investors.” 

Foreign investment is a core element of the 
Prime Minister’s Barbados 2035 Vision and the 
BERT plan. With incentives including capital 
allowances, training grants, and exemptions on 
import duties, the government is attracting inves-

tors across a series of high-value sectors. In the 
specialist manufacturing industry, U.S. company 
Lenstec is a notable example. The firm ships in-
traocular lenses from its facility in Barbados to 
customers around the world, making it the only 
medical device manufacturer in the Caribbean. 

Support for Barbados’ vision in the interna-
tional financial community is strong. In 2024, 
the country raised $125 million for investment in 
a water reclamation project via the world’s first 
debt-for-climate resilience transaction, cement-
ing Barbados’ role as an international pioneer in 
climate finance. 

 E C O N O M Y  A N D  I N V E S T M E N T

Why invest in Barbados
Enjoying rapid economic growth, Barbados offers foreign investors politi-
cal stability, a skilled workforce, and attractive incentives. 
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The island has enjoyed suc-
cessive credit-rating upgra-
des, becoming a hotspot 
for foreign investment.

R ubis Caribbean has become one of the 
region’s leading fuel distributors, driven 
by integration, innovation, and consum-

er trust. CEO Mauricio Nicholls has guided Rubis 
through a period of dynamic expansion. “Initially, 
I was hired to support the integration of the ac-
quired company - a major acquisition for Rubis. 
From there, the priority shifted to improving and 
growing the business in the region.” 

Today Rubis operates in 17 Caribbean mar-
kets including Barbados, Suriname, Guyana, the 
French Antilles, Haiti, the Bahamas, Cayman 
Islands, and Jamaica, offering services from fuel 
retail to aviation, liquefied petroleum gas, and 
industrial supply. “We supply 18 airports across 
the region,” Nicholls notes. The company’s client 
base also extends to the power utility and mining 
sectors, further supported by Rubis’ shipping op-
erations. “Our fleet has grown from three to ten 

tankers, and it remains a critical and expanding 
part of our business.” 

The Rubis brand is known for quality and ef-
ficiency, placing emphasis on service levels and 
innovation across its network. “We invest heavily 
in fuel technology and maintain strict product 
quality specifications to ensure superior quality,” 
Nicholls says. “By leading with innovation, we 
aim to create sustainable competitive advantage.” 

Headquartered in Barbados, the company bene-
fits from the country’s business-friendly environ-
ment. Nicholls highlights the U.S.-pegged currency 
and a stable legal environment as key advantages. 
“The government actively encourages and supports 
foreign investment,” he adds. “Barbados offers a 
respectful, stable, and transparent environment.” 

With the U.S. as a major source of fuel supplies, 
equipment, and servicing, Rubis has built strong 
commercial ties there. Over 90% of its petroleum 
equipment is U.S.-made, with proximity, support 
infrastructure, and widespread regional representa-
tion offering strong advantages. “Sourcing from the 
U.S. is natural and necessary for us,” Nicholls notes. 

In a mature sector, Rubis continues to lead 
through innovation and a customer-centric ap-
proach, with Nicholls citing its fleet card program 
as an example of strategic differentiation. “We 
are always exploring new ways to enhance the 
customer experience.”. 

Fueling the Caribbean’s 
energy future

Mauricio Nicholls,
CEO, Rubis Caribbean

“By leading with innovation, 
we aim to create sustaina-
ble competitive advantage.”

From aviation to LPG, Rubis Caribbean’s expansion reflects innovative 
leadership, U.S. ties, and a deep commitment to regional excellence. 
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www.rubis-caribbean.com

F or 80 years, Roberts Manufacturing has 
been at the heart of the Barbadian food 
and animal feed industry. Now the busi-

ness is investing in technological innovation and 
social responsibility to drive growth all across 

the English-speaking Caribbean. 
Employing around 200 people directly and 

another 100 indirectly, the company encompass-
es the Roberts brand, which makes margarine, 
oils, and dog food, and Pinnacle, which is the 
largest animal feed producer in Barbados.  

As part of its future-facing strategy, Roberts is 
opening a new food production plant which incor-
porates advanced robotics to increase efficiency, 
reduce health risks, and upskill the workforce. To 
improve market forecasting, the firm is making 
strategic investments in AI, and has also estab-
lished an in-house R&D department dedicated 
to developing new products and refining existing 
formulations for popular items such as margarine. 

At the same time, Roberts is shifting its 
marketing focus towards community engage-
ment. “While driving revenue growth remains 
important, we are equally focused on making 
a broader, more positive impact on society,” 
Managing Director Rakeesh Bernard explains. 
“We’re actively working to evolve our corporate 
identity, placing a stronger emphasis on fairness, 
accountability, and social responsibility.”

Making a positive impact 
Roberts Manufacturing is one of the largest manufacturers of food products 
in the Caribbean and a major supplier of animal feed across the region. 

Rakeesh Bernard, 
Managing Director, Roberts Manufacturing 

Co. Limited

“We’re actively working 
to evolve our corporate 

identity.”

With programs ranging from construc-
tion to animation, SJPI prepares 
learners to compete in the global 

arena—whatever their chosen path. “SJPI is an 
institute that helps students fulfill their vision,” 

says Principal Ian Drakes. “My wish is to see one 
of my students on the cover of the Fortune 500.” 

SJPI’s curriculum is attuned to the evolving 
demands of the global economy, offering training 
in emerging industries such as EVs, solar panels, 
and 3D printing, alongside traditional skills in-
cluding plumbing, carpentry, and welding.  

Building on its forward-looking program, 
SJPI has partnered with the U.S. Embassy and 
private sector to foster exchanges and collabo-
ration. And through its “Sea, Sun, Study,” initia-
tive (SSS), Drakes is positioning SJPI as a winter 
learning destination for U.S. students: “We are 
working on accreditation to internationalize 
our certificates, which means we could bring 
students from all over the world.” 

Skills for the global stage
The Samuel Jackman Prescod Institute of Technology (SJPI) is a leader in tech-
nical and vocational training, dedicated to building a future-ready workforce.

 Ian Drakes, 
Principal, Samuel Jackman Prescod

Institute of Technology (SJPI)

“My wish is to see one of 
my students on the cover 

of the Fortune 500.”

www.sjpi.edu.bb
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MINISTRY OF ENERGY AND BUSINESS DEVELOPMENT

RUBIS CARIBBE AN ROBERTS MANUFAC TURING CO LIMITED

Barbados is transitioning to a net-zero fu-

ture, reducing its reliance on imported fu-

els, increasing domestic production of nat-

ural gas, and investing in climate-friendly 

technologies for energy and transportation. 

As climate change accelerates, Barbados 

is stepping up its efforts to increase the 

resilience of its economy, achieve net-zero 

emissions, and chart its course towards 

energy independence.  

Launched in March, the Barbados Energy 

Transition and Investment Plan (ETIP) is a 

US$9.5bn program which will reshape the 

country’s economy by 2040. The energy-ef-

ficiency measures and renewable energy 

investments included in ETIP will eliminate 

fossil fuel imports and steer Barbados to-

wards net zero emissions by as early as 2035. 

The initiative will create 1,500 jobs and po-

sition Barbados as a sustainable develop-

ment leader among the world’s Small Island 

Developing States. 

At the heart of ETIP is an ambitious expansion 

of renewable energy. By 2040, solar plants 

will generate 24% of the island’s power, with 

wind farms providing another 45%.  Thanks 

to incentives for consumers and investments 

in charging infrastructure, electric vehicles 

will replace fossil fuel-based cars by 2040. 

Oil-based generation will be phased out, 

replaced by natural gas and by hydrogen 

produced using carbon capture technologies. 

Supporting the initiative, the Barbados Na-

tional Energy Company aims to increase the 

domestic production of low-carbon natural 

gas and use decommissioned oil wells to 

capture and store carbon.  “The plan provides 

the framework for transforming Barbados 

into a climate-resilient, energy independent 

nation,” Energy Minister Lisa Cummins says. 

“ETIP provides the framework 
for transforming Barbados 
into a climate-resilient, energy 
independent nation.”

Lisa Cummins, 
Minister of Energy 
and Business 
Development
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REALTORS LIMITED

Founded in 1952, Realtors Limited blends 

heritage with modernity to serve high-net-

worth clients in Barbados. “We provide ser-

vices beyond sales to ensure clients feel that 

they are part of the Realtors Limited family,” 

says Managing Director Simon Parravicino. 

Under his leadership, the firm has expand-

ed its luxury offerings—including its latest 

developments, Wild Tamarind and Solaire—

tailored to American preferences. 

Barbados’ welcoming investment climate, 

political stability, and tax incentives make it 

uniquely attractive. “A competitive tax struc-

ture helps boost investment,” Parravicino says. 

With a legacy of trust and a full-service model 

spanning legal, tax, and property management, 

Realtors Limited is not just about property but 

also community. “We want clients to be comfort-

able integrating in Barbados,” Parravicino adds. 

Simon Parravicino,  
Managing Director, 
Realtors Limited

www.realtorslimited.com

Where golf’s on a higher level, 
but life’s always down to earth.

GOLF  |  RESORT  |  VILLAS

APESHILL.COM

Apes Hill Barbados is redefining golf living 

through luxury, sustainability, and a one-of-a-

kind vision. Executive Chairman Sunil Chatra-

ni shares how the company is raising the bar 

for lifestyle communities in the Caribbean. 

Q: What is your vision for Apes Hill? 

When I first joined as Chairman, our goal was to 

create more than just a golf course. We aimed to 

build a destination focused on luxury, wellness, 

and sustainability—something truly special for 

Barbados. That vision has since evolved into a 

broader ambition: to create an authentic, pur-

pose-driven community with style and sub-

stance. We ensure every step we take reflects 

this commitment. 

Q: What key decisions have defined your 

tenure? 

Sustainability has been a priority from the start. 

The key is not just believing in sustainability but 

living and executing it. 

One of our defining decisions was to completely 

rethink the golf course. Golf courses are typi-

cally not environmentally friendly, but we chose 

grass that requires less water and implemented 

systems to capture rainwater in a reservoir, 

avoiding reliance on the municipal supply.  

Q: What advantages do you offer for inves-

tors interested in golf-focused properties? 

Many people here are golfers, but the lifestyle 

offered goes well beyond golf. Unlike most clubs 

with multiple membership tiers, we offer a sin-

gle membership for like-minded individuals who 

value both golf and lifestyle.  

From a financial perspective, there are no cap-

ital gains taxes in Barbados. The homes here 

have appreciated significantly, with early buyers 

seeing up to 200% growth in the last three 

years. The long-term value remains strong.  

Barbados is a small island with limited land, and 

few developments offer what we do. We are 

creating a comprehensive lifestyle community, 

unlike anything else on the island. 

Q: What makes Barbados an attractive desti-

nation for American tourists and investors? 

Barbados has traditionally been linked to the 

U.K., but recently, there has been a shift. Amer-

ican visitors now expect higher quality, value, 

and service. Apes Hill has responded by elevat-

ing our offering, and interest from the U.S. mar-

ket continues to grow. With new investments, 

that trend is set to accelerate. 

Q: How does location shape perceptions 

of Apes Hill? 

I have always said Barbados is the key, which is 

why we promote Apes Hill as Apes Hill Barbados. 

We lead with the destination because Barbados 

is truly special. Apes Hill could not exist just 

anywhere; its success is tied to this unique place. 

We want Barbados to be recognized as a pre-

mier golfing destination. Apes Hill is setting 

the standard in lifestyle and helping raise the 

entire market. Americans, in particular, with 

their expectations for quality and experience, 

will find it here.

APES HILL BARBADOS

“We are creating a comprehen-
sive lifestyle community, unlike 
anything else on the island.”

Sunil Chatrani, 
Executive Chairman, 
Apes Hill Barbados

A n island of stability in a volatile world, 
Barbados is becoming a sought-after 
destination for international real estate 

investors who want to combine an unbeatable 
lifestyle with secure returns on investment. 

Increasing numbers of investors are coming 
from the U.S. The safe and stable country’s ap-
peal to American buyers has grown since the 
relaxation of foreign exchange controls in 2019. 
Add a local currency that is tied to the dollar, 
competitive interest rates, and an absence of 
capital gains and wealth taxes, and it is easy 
to understand why demand from international 
buyers is growing. That interest is contributing 
to strong price increases for premium properties. 
According to realtor Savills, prices per square 
foot for ultra-prime new-build villas rose by 24% 
from 2019 to 2024, and new high-end develop-
ments are selling rapidly. 

Still, ask any realtor on the island why investors 
are choosing Barbados, and the financial benefits 
will be just one of many reasons. Community, 
culture, and security are just as important, if not 
more. “Anywhere in the world can have sun, sea, 

and sand, but we provide people with a sense of 
friendliness and warmth, and we make them feel 
at home,” says Simon Parravicino, Managing Di-
rector of Realtors Limited. “We want international 
investors to be part of the community instead of 
just a foreigner who owns a house in Barbados.” 

“Buying in Barbados is not just a financial invest-
ment,” adds Sunil Chatrani, Executive Chairman 
of the thriving Apes Hill golf resort and communi-
ty. “It is an investment in your lifestyle. Barbados 
is the culinary capital of the Caribbean and it is 
packed with activities. I have lived here most of 
my life and still have not seen everything. Many of 
our homeowners visit Barbados much more than 
planned, not just because of Apes Hill but because 
of everything else the island has to offer.” 

The pandemic was an enduring catalyst for 
businesses and employees to relocate to Barbados, 
helped by the island’s regular flights to developed 
countries. In 2020, the Barbadian government in-
troduced a hugely popular Welcome Stamp visa for 
remote workers, exempting successful applicants 
from income tax. “A lot of those people started 
buying, investing, and living in Barbados,” says 
Chris Parra, CEO and Founder of boutique high-
end brokerage One Caribbean Estates. “They can 
enjoy an excellent quality of life all year round, 
and on the island, there is always a lot going on.” 

In response to the needs of buyers and renters 
from the U.S. and beyond, developers are launch-
ing sophisticated high-end projects across the 
island. With a focus on sustainability, contempo-
rary design, and modern amenities such as well-
ness areas, these developments are opening new 
possibilities for investment in a real estate mar-
ket where confidence is reaching record highs. 

 R E A L  E S T A T E

Caribbean home from home 
Easily accessible by air, and rich in culture, cuisine, and community, 
Barbados is a magnet for real estate investment. 
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In response to the needs 
of buyers and renters, 

developers are launching 
sophisticated high-end 

projects across the island. 

ONE CARIBBE AN ESTATES

In a fast-moving real estate market that is 

enjoying exponential growth, how can bro-

kerages build long-lasting relationships with 

clients? For Chris Parra, CEO and Founder 

of luxury boutique firm One Caribbean Es-

tates, heritage and independence are key. 

“We are an authentic Caribbean brand, not 

an affiliate of an international group,” Parra 

explains. “We do not just sell a house and 

then walk away—we hope to be friends for 

a long time.” 

Unprecedented numbers of high-end buyers 

are targeting Barbados in search of securi-

ty, accessibility by air, and an unbeatable 

Caribbean lifestyle. One Caribbean Estates 

exists to meet their needs for anything prop-

erty-related, whether buying a property, 

designing a new project, or raising financing. 

“My vision is to provide long-term value for 

our clients, the island, and the future gen-

erations to come,” says Parra. 

Chris Parra,
CEO and Founder, 
One Caribbean 
Estates 

“My vision is to provide long-
term value for our clients.”
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