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TOURISM SHOWCASES MALTA’S ECONOMIC RISE

The
In one of Europe’s fastest-growing economies, Malta’s record tourism y
reflects broad-based growth — with the services sectors combining to epor

position the country as a key regional partner. company

In conversation:
CEO of the MTA,
Carlo Micallef

The Malta Tourism Authority’s

chief executive sets out his

vision for a sector putting value
before volume - from Malta’s
year-round appeal and authentic

- experiences to the UK partner-
ships underpinning its drive for
continued success. (page 8)
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2 OVERVIEW

From tourism and gaming
to financial services and
technology, Malta’s diversi-
fied economy is delivering
strong, sustainable growth
—and the UK is a key part-

Financial and pro-
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Aerial panoramic view of Valletta with Mount Carmel church, St.Paul’s and St.John’s Cathedral, Manoel Island, Fort Manoel and Sliema. Photo: Shutterstock

At the forefront of European growth

called the choice of Malta as a venue
a significant vote of confidence in
the country’s booming tourism sec-
tor. “Global leaders from the biggest
international
brands are all
gathered here

. fessional servic- e Med

ner to continue that story. iterranean
es, alreadyama-  conference

o o . Centre, hav-

jor pillar, continue ;. come 1

n October 2026, Malta hosted - Maltabecause

the three-day World Travel & to expand as teCh they see it as
Tourism Council Global Sum- nOlOgy reShapeS the ideal place

mit - widely referred to as the to shape the
“Davos of tourism” - which brings the SeCtor' future of this

together leaders from across the
global travel and hospitality industry
for a programme of more than 100
speakers. In his speech to open the
event, Prime Minister Robert Abela

From the Saluting Battery at
Upper Barrakka Gardens to Triton
Fountain, Malta blends rich history
with a dynamic economy and
thriving tourism.
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industry,” he
said. He then used that platform to
set out the nation’s ambitions in the
sector, noting that the shift to high-
er-value tourism benefits citizens,

visitors, workers, businesses and
communities alike.

Yet tourism is just one driver of
an increasingly diversified economy.
Financial and professional services,
already a major pillar, continue to ex-
pand as technology reshapes the sec-
tor. Malta’s ship registry is the largest
in Europe, its aircraft register contin-
ues to expand and the Malta Freeport
ranks among the Mediterranean’s
leading transshipment hubs. In paral-
lel, gaming, advanced manufacturing
and a fast-developing digital economy
- shaped by one of the world’s earliest
national artificial intelligence strat-
egies — are also engines of growth.
Together, they have helped Malta’s
GDP grow from €14.5 billion in 2019
to €25 billion today.! The European
Commission expects the country to
remain among the fastest-growing

economies in the EU, forecasting a
3.6% GDP increase in 2027.

That growth has been achieved
with a notable degree of stability. In-
flation has held at around 2%?, well
below the euro-area average, accord-
ing to the Central Bank of Malta,
while a broad cross-party consensus
on foreign investment and financial
policy gives businesses a predictable
environment in which to operate. For
Christopher Fearne, Malta’s minister
for foreign and European affairs and
trade, that consistency is a defining
factor behind the country’s economic
success. “This rate of growth is not a
fluke,” he says. “It has been sustained
over a number of years.”

Malta’s trajectory is shaped by Vi-
sion 2050, the national development
plan whose central aims are produc-
tivity-led growth and raising quality

FAST FACTS*

€25 billion
Malta’s current
GDP, up from
€14.5 billion in
2019.

3.6% growth

European
Commission
growth forecast
for Malta in
2027, among
the fastestin
the EU.

£5.2 billion

UK-Malta trade
in the 12 months
to March 2026,
up 39.6% year
on year.

841,397
Tourist arrivals
from the UK in
2025, Malta’s
largest source
market.
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of life. Speaking at the summit, Abela
made clear that its success depends on
continuing to attract investment. “The
government’s choice is to continue
improving people’s quality of life and
increasing the income of our people,”
he said. “But to do that, we need to
allow the private sector to continue
investing within the parameters of
Malta Vision 2050 as well.”

In that context, the UK is seen
as a natural partner, with a relation-
ship built on deep linguistic, cultural,
historic and business ties, Common-
wealth member-
ship and a compa-

ny law framework Britain remains

modelled on the

Briish syseem.  IV1QNtA’s largest

Britain remains

Malta's larges:  LOUFiSM Source
tourism source market, Whlle

market, while

commercial links comm erCial

have surged in

recent years. UK lin ks have
government fig- surged in

ures show bilateral

trade rose 39.6% to recent yearS.

£5.2 billion in the 12
months to the end
of the first quarter of 2026° — and as
the EU moves to favour goods pro-
duced inside the bloc, Malta offers
British companies a natural base from
which to serve the European market.
For Fearne, meanwhile, the Common-
wealth’s scope represents another area
of opportunity. “The Commonwealth
is a supra-regional organisation, which
makes it genuinely distinctive,” he
says. “It creates substantial opportu-
nities for intra-Commonwealth trade
that we are only beginning to exploit.”
For investors, Malta’s size repre-

sents a key asset. Decision-makers
are accessible, institutions can move
quickly and partnerships between
government and business are easier
to build than in larger economies.
That agility has allowed the country
to move early on emerging sectors,
from online gaming to digital finance
and artificial intelligence. “Being a
small country is actually an advan-
tage,” says Fearne. “We are agile and
flexible - not in our regulatory stand-
ards, but in the way we make foreign
investment work.”

Complement-
ing that agility is
the appeal of an
economy with
strong synergies
between its key
sectors. Air con-
nectivity built for
holidaymakers
also serves busi-
ness travellers
and investors;
the legal, finan-
cial and digital
services that grew
alongside tourism
now compete in-
ternationally in their own right; and a
growing calendar of conferences and
events, including the WT'TC summit
itself, brings decision-makers to the
islands. Specialist institutions such
as the Institute of Tourism Studies,
meanwhile, are developing the skilled
workforce on which both tourism and
the wider services economy depend.
In turn, that wider economy is help-
ing tourism move towards a high-
er-value, year-round model - cement-
ing the kind of sustainable growth
that has become Malta’s calling card.

1. Valletta’s historic fortress city
sits surrounded by Marsamxett
Harbour and Sliema. 2. Inside St.
John’s Co-Cathedral in Valletta,
showcasing its grand Baroque
interior. 3. A canopy of bright
umbrellas contrasts with historic
Maltese limestone architecture.
4. Mediterranean Conference
Centre, in Valletta. 5. Traditional
Maltese boat floats along the
Valletta Waterfront.
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